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About Us

Safe House Project (501c3) is a nonprofit combatting domestic sex trafficking by increasing victim
identification of trafficked individuals through survivor-informed training, supporting victims in their
escape, and increasing the number of restorative care opportunities for child trafficking victims. 

To learn more about Safe House Project visit www.safehouseproject.org.

Questions? Email us at info@safehouseproject.org. or visit www.SafeHouseProject.org 

Safe House Project’s mission is to increase survivor identification beyond one percent through education,
provide emergency services and placement to survivors, and ensure every survivor has access to safe
housing and holistic care by accelerating safe house capacity and development across America.

Our vision is to united communities to end domestic sex trafficking and restore hope, freedom, and a
future to every survivor.

Learn More
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Imagery 
The images used in any graphics should show emotions but not disturb the viewer. Try to use images that have a light
happy feeling with the underlying message being hopeful. 

Imagery should try to contain all races, ages, and genders.

Images need to be survivor informed to empower the survivor. 

Serious images can be used when appropriate, but should not have images of cuffs, ropes, chains, with hands tied,
etc. 

You can use our social ambassador page and our Media Kit as a resource for other graphics. 
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Good Examples 

Bad Examples 

https://www.safehouseproject.org/social-ambassadors
https://www.safehouseproject.org/media-kit
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How to adjust your language to be more survivor informed
in your communication


